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CM.com more than
doubles core revenue

in exceptionally
strong Q2 2021.

Breda, 29 July 2021




Highlights Q2 2021.

+160%
CORE REVENUE GROWTH CORE GROSS PROFIT CORE GROSS MARGIN
YOY GROWTH YOY
to € 60.0 million to € 15.3 million from 22% in Q2 2021

INSTAGRAM MESSAGING CONVERSATIONAL FTE INCREASE

FOR BUSINESSES VOICE BOT .
Support and drive

Building authentic customer accelerated growth

relationships



Highlights H1 2021.

CORE REVENUE GROWTH

YOY
to € 107.6 million

130%

‘NET DOLLAR RETENTION
RATE’ (NDR)'

+129%

CORE GROSS PROFIT

GROWTH YOY
to € 27.3 million

HUBS OPENED

Further strengthening global

presence

1 Represents the ratio of the revenue of CPaaS customers in comparable twelve months between the actual and preceding year for

customers that generated more than € 10,000 in revenue in the actual year

25%

CORE GROSS MARGIN

from 22% in H1 2020

+150

TOTAL FTE GROWTH
650 FTE at 30 June 2021

CM.com H1 2021 results



Diverse Global Customer Base.

More than half of revenue Healthy revenue split among customers
generated internationally

. 10 largest customers

1-100 largest customers

@ rest of customers

@® APAC
® World
® Europe ® 15 Customers with > € 1 million revenue
France
. The Netherlands ® 4% CPaaS enterprise churn
Belgium

® 130% CPaaS enterprise NDR

Based on H1 2021 total revenue of € 112 million



Further Strengthening our Organization, Fueling Our
Accelerated Growth Strategy.

More than 300 FTE hired in the last 12 months
700 650
600 500
500
400 337
300

200
100

Number of FTEs

71 88

H1 2020 FY 2020 H1 2021

@ Sales & Marketing @ Research & Development @ General & Admin



Next Steps in Our Global Expansion Roadmap.

Kazakhstan

@ cExisting locations Mexico N

@ Opened in H1 2021 . o

Brazil



Innovative Point of Sale (POS)
Payment Acceptance Platform

Building an omnichannel
communications and
payments solutions from one
single platform

Expanding our POS offering

Ticket sales for festivals,
theaters and stadiums

Strengthening our position in
the Dutch event and venue
ticketing business

Acquisitions: Great Additions to Our Organic Growth
Strategy.

D

Promising first-party data
collection service

Complementary to our Mobile
Marketing Cloud

Supporting the conversion
rates of the marketing efforts
of our customers

CM.com H1 2021 results
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H1 2021
. Financial Results.




x € million H1 2021 H1 2020 A H] 2021 F|nanC|aI
Results.
Revenue 112.0 57.8 +94%
Core revenue 107.6 54.5 +97% Growth initiatives boosted
Cost of Sales (84.0) (45.3) +86% revenue
Gross Profit 27.9 12.5 +124%
Core gross profit 27.3 1.9 +129% : - _
Operating expenses (27.9) 12.9) +117% Growth in O,pex in line with gross
NV — profit development
pioy (17.9) (8.6) +109%
expenses
Other operating 10.0 43 +133%
Expenses (10.0) 4.3 E EBITDA breakeven
IPO/ Listing expenses - as
EBITDA 0.0 (1.8) ) —
Change in Working 15 - Operating Cash Flow € 1.9 million
Capital e positive
Operating Cash Flow 1.9 (9.0)

Cash position excl.

: 25.6 36.0 Acquisitions: € 10.1 cash out
foundations*

e * Foundations are the bank positions of ‘Stichting Derdengelden’, which are restricted cash.
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Strongest Core Revenue Growth in RoW and APAC.

+186% Rest of World
From € 4.8m in H1 2020 to € 13.7m in H1 2021

+151% e
From € 6.0m in H1 2020 to € 14.9m in H1 2021
+112% The Netherlands
From € 24.0m in H1 2020 to € 50.9m in H1 2021
+57% Rest of Europe
From € 7.6 in H1 2020 to € 11.9m in H1 2021
France
+ (o)
42 A) From € 71m in H1 2020 to € 10.1m in H1 2021
+22Y% Belgium
Y From € 51m in H1 2020 to € 6.2m in H1 2021
Based on the establishment of our customer

CM.com H12021 results



KPIs Drivers Of Revenue Growth.

Messages
(# billions)
1.4
1.2 1.2

2020 2021

Voice minutes
(# millions)

Total Payments
Processed (EURM)

227

166 183 le4

Q1 Q2 Q3 Q4 Qi Q2
2020 2021

Tickets
(# millions)

2.8

1.8
1.4

05 0.6
0.2

Qi Q2 Q3 Q4 Qi Q2
2020 2021

CM.com H1 2021 results
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Introduction of new Key Performance Indicator:
Annual Recurring Revenue.

20 18.2
18
16

15.0
14.0
14
12 10.8
10
3.4 3.8
Q1 Q2 Q3 Q4 Q1

2020 2021

N M OO

in € million

Annual Recurring Revenue

Q2



+123% Core
Revenue

Growth in
Q2 2021

Core Revenue

60.0
47.7

60
50 43.2
30 26.9 276 26.9
181 20.6 209
20 =
0
Q1 Q@2 Q@3 Q4 Q1 Q@2 Q3 Q4 Q1 Q2

2019 2019 2019 2019 2020 2020 2020 2020 2021 2021

€ million

Core Gross Profit

15.3

14
12 o 120
o 91
8 5.7 58 61 58
6 5.4 : 5.0 - -
4
2
0
Ql Q2 Q3 Q4 Ql Q2 Q3 Q4 Ql Q2

2019 2019 2019 2019 2020 2020 2020 2020 2021 2021

€ million



NDR of 130% in H1 2021

International revenue
increased by 86% to
€ 53.3 million

Significant increase of both
messages and voice minutes

In € million

94.1

Payments

45% revenue growth as a
result of:
«  New customer wins
« PayPlaza acquisition

Payments processed increased
by 25% to € 434 million in
H1 2021

We won a multi-year contract
as international PSP of the
Dutch government that will
start in Nov. 2021

In € million

}. Platform

Rise of SaaS revenue of 252%
to € 8.1 million due to
acquisitions and solid demand
for our OTT bundles and Cloud
solutions globally

Ticketing revenue hampered
by pandemic-related
lockdowns and amounted

€ 0.7 million

Easing of lockdown regimes
expected to result in
resurrection of Ticketing
business

In € million

.II Revenue (EURmM)

*Q Other

*  Mainly Premium SMS and
Carrier Billing

In € million
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Gross Profit Development.

Gross profit increased
substantially in H1 2021 driven
by the strong growth of
number of messages and
voice minutes, and mix effects

All regions contributed to
gross profit growth

In € million 169
Nn.7

7.4 7.5 I I

H2 H1 H2 H1

2019 2020 2020 2021

Payments

Gross profit up by 54%

Mixed effects of the pandemic
on Payments

PayPlaza generates high
margin recurring revenue
streams related to the use of
the terminals together with
the sales of terminals and
development hours

In € million

12 18 17 27
[ [ | [

H2 H1 H2 H1
2019 2020 2020 2021

. I I Gross profit (EURmM)

Gross margin
(as % of respective segment revenue)

J\ Platform

Gross profit up 186%:
« Acquisitions
* Increased demand for
OTT bundles and
Cloud subscriptions

*  Mainly Premium SMS and
Carrier Billing

Decline of event ticketing
partially compensated by
growth of venue ticketing

@

In € million In € million

2.1 2.7 I I
O L] 09 05 07 06
H1 H2 H1

H2 H1 H2 H1
2019 2020 2020 2021

H2
2019 2020 2020 2021

CM.com H1 2021 results
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. 2021 Outlook.



2021 Revenue Outlook Revised Upward

«  Old: Total 2021 revenue: € 205 - € 225 million

« NEW
« Total 2021 revenue: € 220 - € 240 million:

2 021 * Annual revenue growth of 55% - 69%

* Implying a H2 2021 core revenue growth of 30 - 55%

Outlook

« Exceptional good Q2 2021;

*  Some normalization of Voice minutes in H2 2021, while
messaging volume of retail and travel industry is
expected to return to pre-pandemic levels;

* Reopening of venues;

¢ Return of events when government measures ease;

* Increased sales efforts through enlarged salesforce; and

«  Revenue of recent acquisitions.
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. Appendix.



@
Strategic Recap: Sustainable Profitable Growth.

Sophisticated and integrated

CPaaSs, Payments and Software as

a Service

@ Accelerate global expansion
g by creating local presence

@ Product scale-up from acquisitions

Balanced mix of growth in CPaas,
Payments and Software as a Service
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Guidance.

Revenue Growth

CM.com is targeting an
annual growth rate of
over 30% in the medium
term, as CM.com
increases its sales,
marketing and
technology efforts with
new and existing
customers globally with
the capital raised in the
offering.

3

Gross Margin

CM.com is seeking to
increase Gross Margin in
the near term as the
revenue mix shifts to
higher value-add
products.

EBITDA

CM.com aims to improve
EBITDA margin to levels
above 20% in the long
term as CM.com expects
to benefit from a change
in business mix and
operational leverage.
In the near term, CM.com
expects EBITDA margin
to decrease due to
increased investments to
accelerate growth.
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Thank you

If you have any questions,
don’t hesitate to contact us.

Investor Relations:
Anneke Hoijtink

+316 43280788
anneke.hoijtink@cm.com



mailto:anneke.hoijtink@cm.com

Forward Looking Statements.

Statements included in this presentation that are not historical facts (including any statements concerning investment
objectives, other plans and objectives of management for future operations or economic performance, or
assumptions or forecasts related thereto) are forward-looking statements, These statements are only predictions and
are not guarantees, Actual events or the results of our operations could differ materially from those expressed or
implied in the forward-looking statements, Forward-looking statements are typically identified by the use of terms

2 114 bR 113 2 114 bR 114 bR 114 bR 113 » 13

such as “may,” “will”, “should”, “expect”, “could”, “intend”, “plan”, “anticipate”, “estimate”, “believe”, “continue”,
“predict”, “potential” or the negative of such terms and other comparable terminology, The forward-looking
statements are based upon our current expectations, plans, estimates, assumptions and beliefs that involve numerous
risks and uncertainties, Assumptions relating to the foregoing involve judgments with respect to, among other things,
future economic, competitive and market conditions and future business decisions, all of which are difficult or
impossible to predict accurately and many of which are beyond our control, Although we believe that the
expectations reflected in such forward-looking statements are based on reasonable assumptions, our actual results

and performance could differ materially from those set forth in the forward-looking statements.



