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CM.com reports record
2021. Revenue up 67%
and gross profit up 88%.

17 February 2022




Highlights FY 2021.

REVENUE GROWTH YOY

to € 237.0 million

134%

‘NET DOLLAR RETENTION
RATE’ (NDR)'

+88%

CORE GROSS PROFIT

GROWTH YOY
to € 62.7 million

HUBS OPENED

Further strengthening global
presence

1 Represents the ratio of the revenue of CPaaS customers in comparable twelve months between the actual and preceding year for

customers that generated more than € 10,000 in revenue in the actual year

26%

GROSS MARGIN

from 24% FY 2020

+255

TOTAL FTE GROWTH
755 FTE at 31 December 2021



Highlights Q4 2021.

REVENUE GROWTH YOY GROSS PROFIT GROWTH YOY

to € 66.8 million to € 18.3 million

27%
GROSS MARGIN All KPlIs
from 25% in Q4 2020 Double digit growth rates



Rise of KPIs Elevates Revenue Growth.

Messages
(# billions)
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Total online payments processed
(x € million) 242

190

Voice minutes
(# millions)
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Tickets
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Annual Recurring Revenue Boosts Margin Improvement.

Annual Recurring Revenue

(x € million)
Q1
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Innovations Enhance the Customer Experience.

* Introduction of Voice bot

* Wide-range of communication channels

Instagram business messaging
I.i RCS
RCS

* Building our own Payments Processing Platform

* |Integration of technologies of acquired companies into one platform solutions
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2021 International Awards and Recognitions.

FROST
The 2021 Best Practices Competitive Strategy Leadership o
Award in the European Conversational Al industry SULLIVAN

Major Players category in the 2021 IDC
MarketScape for the worldwide CPaaS
market

IDC

(i

“Established Leader” and receives highest .
scores in 6 out of 11 categories on the JUNIPER
Leaderboard Heatmap

Award for Excellence in Telco '3 :Q\E%E}ZS
Innovation -

“Major Contender” in the Conversational Al - /\
Products PEAK Matrix Everest Group



Expand Our Global Presence
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Expanding Organization Fuels Accelerated Growth
Strategy.

755

723

# FTE at the end of the period

31-12-2020 31-3-2021 30-6-2021 30-9-2021 31-12-2021

o © Sales & Marketing ® Reseach & Development ® General & Admin



Diversified Global Customer Base.

Strong international revenue streams Balanced mix of customers

30%

55%
30%

. 10 largest customers
11-100 largest customers

rest of customers

® >30 Customers with > € 1 million revenue

International

. The Netherlands

® 134% CPaaS enterprise NDR

e 3% CPaaSs enterprise churn

@ Based on FY 2021 total revenue of € 237 million



Acquisitions:
Q i @ 58 cBmlcon

Elevate the

Customer Experience

— CX company
e nppMIRnl part of CM.com

part of CM.com

@ tracedock
part of CM.com

payplaza

part of CM.com

Get £\ Ticket \ 4 yourticketprovider

part of CM.com
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Sustainable Profitable Growth.

- ’ Balanced mix of revenue growth in CPaaS, Payments and Software as a Service

Development of the Integrated Solution Suite of Conversational Commerce

_ e Continued Global Expansion by Creating Local Presence

Product Scale-up from Acquisitions

Development of Strategic Partnership Management

_@ World class Customer Success Management and Customer Support
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FY 2021
. Highlights.
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X € million

Revenue

Core revenue
Cost of Sales

Gross Profit
Core gross profit
Operating expenses

Employee benefit expenses

Other operating expenses
EBITDA

Change in Working Capital’
CAPEX

Free cash flow!

Cash position'

FY 2021

237.0
228.8
(166.1)

FY 2020

141.6
134.4
(101.D)

1 Excluding Foundations, which are the bank positions of ‘Stichting Derdengelden’, which are restricted cash

FY 2021 Financial
Results.

Growth initiatives boosted

revenue up 67%

Gross profit up 88%, fueled by
uprise of SaaS

Rise in OPEX enables future
strong revenue growth

Free Cash Flow € (20.1) million

€ 13.5 million in strategic

acquisitions




Core revenue development
(x € million)

64.8
60.0
56.4
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432
367
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Revenue (EURmM)

Revenue Development.

Payments

Rise of SaaS revenue of 95% to *  Mainly Premium SMS and

« NDR of 134% in 2021 * 81% revenue growth:
€ 17.7 million due to Carrier Billing

«  PayPlaza acquisition

Revenue grew by 73% to
€ 117.6 million outside of NL

Significant increase of both

Growth of existing
customers

Expansion of Ticketing
business

acquisitions and strong
demand for our OTT bundles
and Cloud solutions globally

Ticketing revenue hampered
by pandemic-related
lockdowns, but still grew by
84% and amounted € 3.4
million in FY 2021

messages and voice minutes )
*  Online payments processed

increased by 35% to € 471
million in H2 2021

«  Multi-year contract as
international PSP of the Dutch
government started in Nov.

Easing of lockdown regimes
expected to result in growth of

2021 Ticketing business
In € million 941 101.9 In € million In € million In € million
68.8
48.2 6.8 eo 88 124
4.8
I 3.3 i I 3.0 33 39 44 38
Hl  H2 H1  H2 H1 H2 H1 H2 H1 H2 H1 H2 Hl  H2  HI H2

2020 2020 2021 2021 2020 2020 2021 2021 2020 2020 2021 2021 2020 2020 2021 2021



Gross Profit Development.

Gross profit in H2 2021 driven
by the strong growth of
number of messages and
voice minutes

All regions contributed to
gross profit growth

@@

In € million 169 188

1.7
7.5 I
H1 H2

H1 H2
2020 2020 2021 2021

Payments

Strong gross profit uptick
driven by PayPlaza acquisition
that generates high margin
recurring revenue streams

In € million

4.5

18 17 27 I
m m B

H1 H2 H1 H2

2020 2020 2021 2021

J\ Platform

Gross profit up 60%:
Acquisitions
Increased demand for
OTT bundles and
Cloud subscriptions

Decline of event ticketing

partially compensated by
growth of venue ticketing

In € million 10.9

6‘8 7-7
27 I
[l
HI  H2

H1 H2
2020 2020 2021 2021

. I I Gross profit (EURmM)

Gross margin

(as % of respective segment revenue)

Mainly Premium SMS and

Carrier Billing

In € million

05 0.7 06
H1 H2 H1
2020 2020 2021

0.6
H2
2021
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. 2022 Outlook.



« Expansion of global footprint and local
presence: opening of new hubs and further
growth of the organization

Expected revenue growth conform

medium-term growth guidance of > 30%:
2 O 2 2 « Strong start of 2022

+ Growth of new client base and strong

retention rates
u 0 O * Uptick in payment and ticketing volumes
due to the reopening of venues and the

return of events

« Contribution of Covid-19 related voice
volumes most probably seen its peak

* Further growth of our SaaS-solutions




@ CM.com

Thank you

If you have any questions,
don’t hesitate to contact us.

Investor Relations:
Anneke Hoijtink

+316 43280788
anneke.hoijtink@cm.com



mailto:anneke.hoijtink@cm.com

Forward Looking Statements.

Statements included in this presentation that are not historical facts (including any statements concerning investment
objectives, other plans and objectives of management for future operations or economic performance, or
assumptions or forecasts related thereto) are forward-looking statements, These statements are only predictions and
are not guarantees, Actual events or the results of our operations could differ materially from those expressed or
implied in the forward-looking statements, Forward-looking statements are typically identified by the use of terms

2 114 bR 113 » 114 bR 114 bR 114 bR 111 » 13

such as “may,” “will”, “should”, “expect”, “could”, “intend”, “plan”, “anticipate”, “estimate”, “believe”, “continue”,
“predict”, “potential” or the negative of such terms and other comparable terminology, The forward-looking
statements are based upon our current expectations, plans, estimates, assumptions and beliefs that involve numerous
risks and uncertainties, Assumptions relating to the foregoing involve judgments with respect to, among other things,
future economic, competitive and market conditions and future business decisions, all of which are difficult or
impossible to predict accurately and many of which are beyond our control, Although we believe that the
expectations reflected in such forward-looking statements are based on reasonable assumptions, our actual results

and performance could differ materially from those set forth in the forward-looking statements.



